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 2. 

PART I. OUR MULTICULTURAL WORLD

EXERCISE 1. Read the text and translate it into Russian,
paying attention to the cultural xenonyms. Try to explain
them.
Our life is becoming each day more cosmopolitan absorbing ele-

ments of ancient and modern cultures of various nations. Since our
childhood, we are impressed by the Labors of Hercules (also Heracles)
who killed the nine-headed monster, Hydra, and cleaned the Augean
stables (in a day by diverting a river to flow through them). We grieve of
the Temple of Artemis at Ephesus, one of the Seven Wonders of the
World, burnt down by the ambitious Herostrates.

If our friend has some weakness, we say that it's his or her Achil-
les' heel. And when someone is too fond of apocalyptic prophesies we
call this person Cassandra. You can see in New York a stage produc-
tion of Les Miserables by Victor Hugo, hear in Brussels The Barber of
Seville by Rossini or see Stravinsky's Petrushka in Vienna.

The Japanese, even though remaining at heart Shintoists, prefer
to go through a Christian style of wedding because then they needn't
wear a kimono, which is not fashionable now.

At the restaurant, you are served Wiener schnitzel, Czech knedliki,
Italian spaghetti, Hungarian goulash and paprika, French cheeses –
Brie, Camembert, and Roquefort. We dance foxtrot, lambada, mazurka,
polka, tango, samba.

Americans count among their national holidays not only Anglo-
Saxon festivities but also St. Patrick's Day (17 March), honored by the
Irish, Russjan Orthodox Great Fast, Jewish Passover as well as Rus-
sian Orthodox Easter, and Rosh Hashana (Jewish New Year).

EXERCISE 2. This is the briefest possible description
of Russian culture from a western guidebook. Discuss its ac-
curacy and suggest your own version.
[Russia] is the Communist Revolution and the incredible beauty of

Russian churches and religious icons. It is the music of Peter Ilyich
Tchaikovsky and Nikolai Rimsky-Korsakov, space exploration, and the
art treasures of the Hermitage. It is Stalin's purges, vodka and caviar, a
troika ride across the snow in bitter cold, and the warmth of a family
gathering around the samovar It is a parade of intellectual and religious
dissidents, the «Song of the Volga Boat-mam), the voices of Leo Tol-
stoy and Fyodor Dostoyevsky, and the Kremlin clock chimes ringing out
across Red Square. It is borscht and ballet, balalaikas and bureaucracy
(Birnbaum, p. 1437).



21

EXERCISE 3. Speak of France using the following cultural
terms. What French cultural xenonyms would you prefer to
add (leave out)?
FRANCE
Louvre; Louis; Notre-Dame; Hundred Years War; Versailles; St

Bartholomew's Day Massacre; Bastille; the French Revolution; Aca-
demic Fran-caise; Cardinal Richelieu; Napoleon; Commune of Paris;
Dumas; Impressionism; Eiffel Tower; General de Gaulle.

EXERCISE 4. Write down English, German xenonyms (10) and
explain your choice.

EXERCISE 5. Translate this extract into English and make a
comparative study of the terminology of relationship in the
two languages. Have three columns – the first for the Russian
terminology, the second – for the definition of the terms, and
the third one – for the differences in the terminology.
KO  « »

 – .  – .  – 
.  – .  – .  – 
.

 – , , .  –
, .  ( ) – .

 ( ) – .  – 
.  – .  – , .
 – , .  – , .  –

, .  – 
.  – .

 ( ) –  ( ) 
.  – .

 – . C
 ( ) –  ( ) .

EXERCISE 6. Read the text. Make a plan. Writ  down the
examples of American English and British English. Complete
the table after the text.
There are about twice as many speakers of American English as

of other varieties of English, and four times as many as speakers of
British English. The leading position of the US in world affairs is partly
responsible for this. Americanisms have also been spread through ad-
vertising, tourism, telecommunications and the cinema.

As a result, forms of English used in Britain, Australia, etc. have
become less distinct. But there remain many differences in idiom and
vocabulary, especially between British and American English. For most
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people, however, the most distinctive feature of American English is its
accent.

British people who went to the US in the 17th century spoke a va-
riety of dialects. After they reached the US their language developed
independently of British English. New words were added for food,
plants, animals, etc. not found in Britain. Many were taken from the In-
dian languages of Native Americans. The language of Dutch and
French seeders, and of the huge numbers of immigrants entering the
US in the 19th and 20th centuries, also contributed to the development
of American English. Inventions such as electric lighting, the typewriter,
telephone and television added large numbers of words to the language
and these, with the inventions, soon spread to Britain, in written Eng-
lish, spelling shows whether the writer is American or British. Ameri-
cans use -or instead of -our in words like color and flavor, and -er in-
stead of -re in words like center. Other variants include -x for -ct- (con-
nexion) and -/- for -//- (traveler). British people consider such spellings
to be wrong. American spellings which may be used in British English
include using -z- instead of -s-in words like realize, and writing the past
tense of some verbs with -ed instead of-t, e.g. learned, dreamed.

There are various differences in grammar and idiom. For instance,
gotten, an old form of the past participle of get, is often used in Ameri-
can English in the sense of 'received', e.g. I've gotten 16 Christmas
cards so far.' Americans say 'He's in the hospital' while British people
say 'He's in hospital'. The subjunctive is also common in American Eng-
lish, e.g. They insisted that she remain behind.'

Several features of pronunciation contribute to the American ac-
cent. Any 'r' is usually pronounced, e.g. card /ka: rd/, dinner /'diner/. A 't'
between vowels may be pronounced like a 'd', so that latter sounds like
ladder. The vowel /ae/ rather than /a:/ is used in words like path, cot
and caught are usually both pronounced /ka: t/, and 'o' as in go (/go: u/)
is more rounded than in Britain. Tune is pronounced /tu: n/ not /tju: n/.
Stress patterns and syllable length are often also different, as in labora-
tory (/ 'laebrete: ri, BrE /le'baretri/) and missile (/'misl/, BrE /'misail/).

Americans tend to use very direct language, and polite forms
which occur in British English, such as 'Would you mind if I...' or Tm
afraid that... " sound formal and unnatural to them.

General American English (GAE) is the dialect that is closest to
being a standard. It is especially common in the Midwest but is used in
many parts of the US. The associated Midwestern accent is spoken
across most of the northern states, and by many people elsewhere.

The main dialect groups are the Northern, the Coastal Southern,
the Midland, from which GAE is derived, and the Western. The main
differ- ences between them are in accent, but some words are re-
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stricted to particular dialects because the item they refer to is not found
elsewhere: grits, for example, is eaten mainly in the South and is con-
sidered to be a Southern word.

Northern dialect spread west from New York and Boston. New
England has its own accent, though many people there have a Midwest
accent. The old, rich families of Boston speak with a distinctive Bosto-
nian accent which is similar to Britain's RP.

Midland dialects developed after settlers moved west from Phila-
delphia.

Both Midland and Western dialects contain features from the
Northern and Southern groups. There are increasing differences within
the Western group, as south-western dialects have been influenced by
Mexican Spanish.

The Southern dialects are most distinctive. They contain old words
no longer used in other American dialects, e.g. kinfolk for 'relatives' and
hand for 'farm worker'. French, Spanish and Native-American lan-
guages also contributed to Southern dialects. Since black slaves were
taken mainly to the South and most African Americans still live there,
Black English and Southern dialects have much in common. The ac-
cent is a southern drawl which even foreigners recognize.

An 'r' at the end of a word is often omitted, so that door is pro-
nounced /dou/, and diphthongs are replaced with simple vowels, so that
hide is pronounced /ha:d/.

Some people use y'all as a plural form of 'you1. This is more com-
mon in speech than in writing.

Southern dialects and accents are often thought by other Ameri-
cans to be inferior. Black English and Cajun English may also attitude
probably reflects more general feelings about those groups.

For a long time English helped to unite immigrants who had come
from many countries. Now, Hispanic immigrants, especially in south-
western states, want to continue to use their own language, and many
Americans are afraid that this will divide the country. The Hispanic
population is growing and will reach 80 million by 2050.

This situation led to the founding of the English Only Movement,
which wants to make English the official language of the US. Support-
ers believe that this will help keep states and people together, and that
money spent on printing forms, etc. in both English and Spanish would
be better spent on teaching the immigrants English. Others think that
an official language is unnecessary. They argue that children of immi-
grants, and their children, will want to speak English anyway, and that a
common language does not always lead to social harmony (From «A
Guide of British and American Culture»).
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PART II. AT THE MAP OF THE WORLD

EXERCISE 1. Translate this text into Russian and compare
different names for the same places in English and in Rus-
sian.

ROAD SIGNS OFTEN POINT TO CONFUSION
Motoring in Europe may be bewildering. The route seemed clear

enough running from the north of Germany on the chart and leading
towards the Danish capital, labeled 'Kobenhavn'. There was a choice of
cutting over to Jutland, which was puzzling, because it was written
'Jyliand' which phonetically seemed too distant to be correct. Never
mind, we'd find Copenhagen somehow.

In the far north strange things can happen to language. The Finns
are so mixed up by the Finno-Ugric origins that they share with Hun-
garians, Estonians and Lapps, that they've thrown in the linguistic towel
and call their country 'Suomi'.

It's just as perplexing for a first-time motorist in the south who may
be approaching the French Riviera from the Italian frontier. He might
have left the Tuscan center of Firenze (Florence, to us) and driven up
the coast through Leghorn, which he never appreciated because the
Italians insist on tagging it Livorno. Signs point toward to Nizza (Nice) –
a worthy place to collapse.

Do you have a desire to visit the Balearic Isle of Majorca, Ma-
jorque or Mallorca? How about driving north from Lisboa, the Portu-
guese capital, to Port, Porto or Oporto – all the same destination?

You could fly over to the Lowlands and call on The Hague, 'Haye
or Den Haag, as the Dutch administrative capital is written in respective
forms. In neighboring Belgium (Beige) Brussels is spelled with an 'X'
(Bruxelles) and the port of Antwerp or Antwerpen converts to Anvers in
the eternal clash of tongues between the Walloon; and the Flemings.
Care to scatter for Gand, or perhaps Ghent? They're both the same
town.

Let's run to safe and sane Switzerland, or Suisse or Schweitz,
whatever you call it. Solace at last in Genf! Well, that's what the sign
says. Another one dubs it 'Geneval, but most Americans know it as the
city that embraces Lake Geneva - that's right: Lac Leman.

From here you can whisk by train up the Swiss-German Wallis, a
wide valley that the French-speaking residents know as the Valais In
the north of the country, the Rhein, Rhin, Rijn or Rhine River cuts
through the city of Basel, Basle or Bale.

Hot and bothered? Then sprinkle yourself with Kolnwasser. Oth-
erwise known as Cologne, where the perfume was developed, and now
we'll speed on to Munchen (Munich).
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Oh, to be floating down the Blue Donau without a care in the
world!

It could be worse in Greece, the easy English conversions, for ex-
ample, merely change Thessaloniki to Salonika, Heraklion to Candia,
and Khania to Canea. Enough of this madness! (by J. Alien RAFF In-
ternational Herald Tribune, 1982; abridged)

EXERCISE 2. Discuss the text while answering the following
questions.
1. What sort of linguistic problem is discussed in this text?
2. What is the origin of the variation of place names?
3. What is the right way of calling the capital of Denmark?
4. What is the self-appellation of Finland? What is the origin of the

word 'Finland1?
5. What examples of variation of place names in Italy does the au-

thor mention? What is the name used by Italians in reference to their
own capital? What other examples of native Italian names could you
give?

6. Why are there different name for the island of Majorca? By what
name do the Russians know it?

7. Why are there different names of spelling of the name of the
capital of the Netherlands?

8. Describe the linguistic situation in Switzerland illustrating your
point by the samples from the text and adding your own.

9. What are the various names of the river known in Russia as fly
Haft?

EXERCISE 3 Read and translate this article into Russian.
Write down a list of instructions to a future Hitchhiker. Dis-
cuss the problem of personal safety. Compare the most
European method of travel with Russian one.

Hitchhiking in Europe
By Dmitry Levykin MN
It was Ira, a girl in the same year at the Moscow Stale University

School of History, who put me up to the" idea of hitchhiking across
Germany and Europe as a whole. During her summer vacation, she
had worked in Italy and then expected to take a language course in
Germany. Ira hitchhiked across The Alps, saying it was very easy to
travel in Europe. All you do is stand on the side of an autobahn near a
gas station holding up a card with the "name of the place where you
want to go.

Experience shows that this is quite feasible. Although there are
some important things that a future hitchhiker should know.
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Germany's existing road network was built in the 1930s to en-
hance the mobility of troops. There is simply no speed limit there. Every
50 kilometers or so there are large parking areas with gas stations,
shops, restaurants, rest-rooms, and showers.

The number one task is to get to an autobahn. Near urban areas
and population centers, these superhighways are fenced off with high
barriers. But even if you do get to the roadside, this will not help you
since it is forbidden to stop on autobahns except in emergencies. So
you need to try your luck in a parking area.

Sometimes it pays to hire a taxi to get to an autobahn. But in this
event you should know exactly where you want to go. Otherwise the
cab driver will not miss an opportunity of taking you farther and charg-
ing you more. I had such experience in Berlin.

So before setting out on a journey, make sure that you have a
road map showing all parking areas. Make a point of always saying pre-
cisely where you want to go.

Incidentally a road map is important for writing place names on a
poster. If you are going to a place more than 100 kilometers away, do
not write the name of your final destination but only that of the nearest
large City - otherwise motorists moving in your direction but to a shorter
destination will not have the time to understand within two to three sec-
onds that they are going your way. If your driver is going to turn off a
highway you should get off at parking area before the turn. It is very
difficult to get back to a highway. Long-haul truckers a hitchhiker's best
friends. They travel with creature comforts and can offer you some hot
coffee or mineral water from the fridge. The only shortfall is that trucks
travel at a relatively low speed: 80 k/hr to 90 k/hr.

Among passenger vehicles, Opels, Volkswagens and Volvos stop
the most often. Mercedes cars never stop. Even though there are about
two million Russians in Germany, they stop very rarely. I have no ex-
planation for this.

On the whole, the low-budget method of traveling across Europe
justifies itself, I saw the whole country although what is most impor-
tant in hitchhiking is not ad miring a scenery but listening to your inter-
locutor.

EXERCISE 5. Read and translate the«text. Write a summary.
Make up a dialogue discussing the problem of gypsy cabs in
Russia
Private Taxis No-Go in France

By Yevgenia Sakharova MN
Fact box: In Paris, taxis in the day time cost 0.61 euros per km. In

London, 1.3 euros, and in Germany 1.2 euros. The most expensive taxi
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in Europe is in Geneva, at almost two euros per km. In Moscow, taxi
service operators charge lower rates - between 0.3–0.5 euros, depend-
ing on the distance traveled.

A Muscovite traveling in Europe has one perennial problem: Our
compatriot stands by the roadside trying to flag down a passing car, but
no one stops. At first I was also surprised by that: In Moscow, private
car drivers will immediately stop for you, ready to carry you to the end
of the world t as long as you pay them. My first experience at the Eiffel
Tower in Paris was a disaster: After standing for about 10 minutes by
the roadside, I received an offer from an elderly gentleman to go to a
nearby hotel and another five minutes later a police officer came and
told me politely that a taxi rank was just around the corner. In France,
as in the rest of Europe, there are simply no gypsy cabs. «This is not a
business - it's daylight robbery!)) a middle-aged taxi driver in the down-
town area said when 1 told him how it is done in Moscow. In Paris, a
gypsy cab driver could even go to prison.

It is very difficult to become a cab driver in France. Apart from a
two-year spotless driver's record without any road accidents or cita-
tions, a person has to take a course of lectures on first aid and a three-
month special training course, and then pass an exam at the state road
traffic police administration.

There are 14,900 taxis in Paris alone. The number is established
by {he city prefecture. It also issues taxi licenses - free of charge - but
very rarely: just a few licenses a year. A person has to wait years to get
a license. True, there is the option of buying a current license from a
retiring cab driver, but this comes at a price – about 125,000 euros –
and so many aspirants have to take a bank loan for 10 to 15 years. An-
other possibility is to rent a taxi from a taxi service operator, shelling out
3,000 euros a month or working there under contract. The latter option
is less than attractive to either side. First of all, an employer has to
make sure that a cab driver's working day does not exceed 10 hours a
day, to be followed by two days off. Working on such a schedule, a
hired taxi driver will hardly be able to earn much money. Second, taxes
are so high that an employer, apart from paying a cab driver a wage
(approximately 1,000 euros a month), also has to pay the state almost
as much per employee 1 every month – to pension funds, insurance
companies, social security programs, and so forth. Such is the price of
social security that Europe is so proud of and that the pre-perestroika
Soviet Union had dreamed about.

Incidentally, this rule concerns not only taxi drivers working under
contract but also chauffeurs. If you hired yourself out to drive around
some corporate executive, you cannot be forced to work Saturdays or
Sundays, let alone wait for your boss outside hi apartment building after
working hours (God forbid at night).



28

It is not necessary to tip a cab driver but tipping is a tacitly ac-
cepted custom – usually about two euros. Given that the lion's share of
receipts goes to pay off the car credit, the license, taxes, and insurance
premium, tips oftentimes become the main source of income for a
French taxi driver.

True, cabbies also have some other privileges. In addition to the
taxi monopoly, a cab driver may forbid a fare to smoke in his car, take
the front seat if intoxicated or in dirty clothes, or carry bulky objects or
animals. The safety belt is obligatory even for passengers sitting in the
back.

Yet the cab driver's main advantage is of course the taxi monop-
oly. Neither the taxi drivers themselves nor the state intend to share
with gypsy cabbies who steal their bread and pay no taxes to the state.
Those caught red-handed - and police here are literally on every corner
– face two years in prison and a 30,000 euro fine for unlawful enter-
prise.

This accounts for the absence of individuals trying to flag down a
private car in the city streets. Beyond city bounds the rules are a little
more relaxed: Police there are less vigilant. Occasionally, at an out-of-
town gas station, you come across a young man with a cardboard sign
on his breast asking to take him to Paris, Lyon or Marseilles. Even if
someone does give him a lift, this will be out of charity.

EXERCISE 10. Use this advertisement to work out its Russian
counterpart (Moscow, St. Petersburg, Magnitogorsk etc.). Re-
place inappropriate terms by the suitable Russian xenonyms.
Model: Take in the sights from the top of the Empire
State Building => Take in the sights from the top of St. Isaac's
Cathedral.
IT'S NEVER JUST ANOTHER DAY IN NEW YORK
Take in the sights from the top of the Empire State Building. <>

Explore Jungle World at the Bronx Zoo. o Catch the past 300 years of
fashion at the Metropolitan Museum. <> Visit the dinosaurs at the Mu-
seum of Natural History. Or visit the Rockefeller Center. <> Take a ride
on the Staten Island Ferry for 25 cents. <> Check out the East Village.
<> Check into one of over three hundred hotels. <> Browse through the
antiques fair and flea market every Sunday at 6th Avenue and 26th
Street, o Climb the Statue of Liberty. <> Shop on Columbus Avenue.
And Fifth Avenue. And Madison Avenue, o Go back in time at the South
Street Seaport. <> See the show at Radio City Music Hall. <> See the
stars at the Hayden Planetarium, o Snack on a pretzel. <> Have tea the
Plaza. <> Wander through SoHo. o Window shop at Tiffany <> Take a
cruise around Manhattan. <> Visit Theodore Roosvelt's birthplace. Or
Edgar Allan Poe's Cottage. Or George Washington's headquarters, o
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Tour backstage at the Metropolitan Opera. <> Play at the Children's
Museum, o Catch a matinee Broadway, o Take stock of the Stock Ex-
change, o Visit United Nations, o Marvel at the world's largest Gothic
ca-d!4 St. John the Divine, o Stroll through the gardens at Hill, o See
medieval art and architecture at the Cloisters.

EXERCISE 11. Speak of the cost of staying abroad using the
following information.
THESE HOMES AWAY FROM HOME COST AN

ARM AND A LEG
Where would you rather work: Quito, Ecuador, or Tokyo? The two

cities are, respectively, the least and most expensive cities for foreign
workers, according to a study by human resource firm William M. Mer-
cer Cos. The 10 most expensive cities, indexed to a New York-base
score of 100:
1. Tokyo – 165. 6. Shanghai, China – 128.
2. Osaka, Japan – 144. 7. Seoul, South Korea – 111.
3. Hong Kong – 142. 8. St. Petersburg, Russia – 110.
4. Beijing – 138. 9. Guanghou, China – 108.
5. Moscow – 136. 10. London – 107.

WORLD'S BEST CITIES IN QUALITY OF LIFE
Not one major US city offers a high-enough quality of life to be

ranked among the world's best in that category, according to results of
survey by the international consulting firm William M. Mercer Cos.

After considering the merits of 218 cities in such areas as educa-
tion, transportation, personal safety, the local economy, and the natural
environment - and using a score of 100 as a base – Mercer decided on
a four-way tie for the first place. Mercer's top 10 listed alphabetically
where there are ties:
1-4 (tie)
(tie)Bern, Switzerland
(tie) Vancouver,  British  Columbia
(tie) Vienna
(tie) Zurich, Switzerland
5-8 (tie)
(tie) Auciand, New   Zealand
(tie)  Copenhagen, Denmark
(tie) Geneva
(tie)              Sydney, Australia
9–10 (tie)
Amsterdam
Helsinki, Finland

(Reuters)
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PART III. CULTURAL GAPS. NATIONAL MENTALITY

Culture plays a crucial role in shaping our values, beliefs, habits'
and expectations. Misunderstandings can prevent the formation of inter-
national business and social relationships, impede the development of
global markets, and endanger world peace

EXERCISE 1. Read and discuss the text. Agree or disagree
with these statements. Share your own opinion.
Cultural misunderstandings
Misunderstandings emerging from the differences in the percep-

tion of time:
Americans like to do one thing at a time.
One-oh-one conversation, it is rude to interrupt conversing people.

If somebody is speaking the telephone and there is a signal that some-
one else is calling, it is rude, to switch the call. Attention is exclusive,
undivided.

Americans concentrate on the job.
They hate being interrupted.
Americans take time commitments seriously. When the deadlines

are fixed they, should be observed. There are almost no exceptions.
Everybody tries to meet the deadline. A thirty-minute tardiness may
lead to very serious consequences. For example, the defense of a the-
sis was canceled and the graduate student had to wait for the next year
(having to pay extra tuition fee). Schedules are also sacred.

Africans are committed to the job. In every-day life or business it
means that if you say you have an 11 o'clock appointment nobody will
detain you. They understand you have time commitment.

Time and tide wait for no man. This proverb the importance of time
in American culture. The focus is on time.

Americans religiously adhere to plans, they always try not to
change anything in their plans. Things are planned well in advance,
changes, are made but preferably the earlier the better (though last
minute changes do occur, too).

Americans follow the rules of privacy.
Interruptions in counseling, advising, conversation are rude. An

American will complete, his or her involvement before starting a new
one.

Americans seldom borrow or lend money from each other.
My American friends were surprised to find out that I had to bor-

row from a colleague, in order to go to the US. «Your colleague did not
need the money?» «He did, but he understood that it was important for
me to go.»

Americans are accustomed to short-term relationships. See also
«friendliness».
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Material: Americans are believed to care more for things than
people or relationships. They seem to place less emphasis on subjec-
tive and emotional decisions. Success is frequently measured with ma-
terial things.

Russians very often do many things at a time simultaneously.
Multiple conversations. You may be speaking with somebody, but

other people can interfere with quite a different problem, you have to
switch from one person to another. Though generally it is impolite but it
happens all the time. Attention is split.

Highly distractible. Russians also concentrate on the job, but they
can be easily interrupted. Even your boss can give you a task different
from the previous one knowing that you are not finished with the last
one.

Russians have deadlines, but they are very often an approxima-
tion, flexible. A person can write and check if it is still possible in apply
sometimes a month after the deadline. Some institutions purposefully
move deadlines ahead of the actual deadline to get some response on
time. Schedules may, be changed, much to the Russian's displeasure.

Russians are more committed to people than to the job. It means
that when you are hurrying somewhere a person may stop you and ask
a lot of questions you have to answer them, pay attention lo a person
though you maybe late for the appointment. You hope that at your job
they will forgive you and understand.

Semero odnogo ne zhdut (Seven people do not wait for one) is a
corresponding Russian proverb where focus is on people and not on
time. I think it conspicuously speaks about Russian culture time percep-
tion.

Plans are more flexible. There is more spontaneity, changes occur
too often. Sometimes even interpreters are invited at a very short notice
(a day or two) for a conference. During the Soviet period plans were
sacred but it is interesting to note that they were fulfilled on a different
basis.

An enterprise could waste time at the beginning of the mouth
(quarter, year) and work rapidly at a stress at the end.

In a business setting, a boss can speak with several people at the
same time or somebody may come in and ask a question; in academic
environment a professor maybe interrupted in the middle of his 01 her
advising by a student who thinks that his or her question will not require
much time.

Russians borrow and lend money from each other often and eas-
ily. Most of the time the money is lent without any interest. It is better to
lose money than a friend.

Russians are accustomed lo long-term relationships. Immaterial
(spiritual): Russians place more emphasis on inner feelings and emo-
tional things. Success is very often measured with immaterial things:
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famous actors are greatly respected but they may not be paid; famous
authors may not have the money to publish.

Misunderstandings emerging from the difference in culture con-
text:

American culture is heterogeneous, more diverse. Ethnic diversify
is not limited by the territory. In the passport nationality is not shown.
Formally, there is only one nationality: American. In Russian it will be
regarded as citizenship.

Less is automatically understood.
Communication resembles that of casual acquaintances.
The message is entirely in the words, there is no need to read be-

tween the lines.
Little is implied. Things should be explicit, i.e. very specific instruc-

tions should be given to subordinates.
Greater separation of business and friends/family; more compart-

mentalized relationships, one set of acquaintances doesn't know what
the other set knows, or what you know.

«The American approach to life is quite segmented and focused
on discrete, compartmentalized information; Americans need in know
what is going to be in what compartment before they commit them-
selves».

There is need to get more information by asking many questions
or discussing things, «context». It may be misinterpreted by Russians
as tying to «beat about the bush» or even spying on a business secret:
e.g. a Russian company was displeased when an American counterpart
requested to submit a business plan with precise financial information
including names of persons in charge of this or that part of business
(from personal experience).

At meetings focus is on the task. Speakers slick to tile agenda.
Speak more directly, ready to say «no» openly.
Business is not done off the job or alter hours. Parties are for so-

cializing. But on the other hand, there are business lunches when par-
ticipant's get together and discuss business thing over lunch. If does
not mean that Americans do not stay at the office after working hours,
they do a lot.

Russian culture is also heterogeneous. But the difference is that
ethnic diversity is limited territorially. It is true that there is a great mix-
ture of nationalities all over the former USSR, but still in each republic
there were predominating nationalities.

More is automatically understood.
Resembles communication between two people who have known

one another for years, but not like between twins. Still Russians ask a
lot of questions before making a decision.

The message is both in the words and in the context. More is read
between the lines.
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More is implied, there in more reliance on intuition, vague instruc-
tions to subordinates (Russian «avos'»).

There are information networks among family, friends, business as-
sociates, and interlocking relationships: many people know what you know.

The Russians usually concentrate on larger masses of informa-
tion. Sometimes Russians may commit themselves only on the idea
they like.

More information is already known there is no need to ask many
questions or to discuss. It especially refers to situations when a friend
or a member of the family recommends doing something (in this case
they are not supposed to ask any questions).

More often speakers deviate from the agenda or at least give
lengthier speeches. Speak less directly, hate to say «no» openly.

Business is often done in an informal environment. There is a ten-
dency to apply this altitude in a cross-cultural setting. Very often Rus-
sians say that Americans do not keep their words, or go back on their
word after they have discussed things at table, but for Americans it was
a mere socializing (Cultural Bumps, Maria Lebenko, Eastern state Uni-
versity press, 1999).

EXERCISE 2. Using the text and your own experience. Write a list
of mainstream features of national characters of Russians and
Americans. Are we so different? Do we have anything in common?

Russians Americans
Have many friends friendly
Hospitable hardworking

EXERCISE 3. Read, translate the text. Discuss the main idea of
the text. Can you give your own examples to prove the idea.
Use appropriate conversational formulas.
WORKAHOLIC ALA RUSSE
' Russians were, always thought to be extremely lazy. Russian fairy

tales have millions of characters who lie around doing nothing at all and
yet are lucky enough to get everything done, or even to get somebody to do
their job for them.

Oblomov, one of (he most popular characters in Russian classical
literature, is quite attractive in his loll, too.

One more argument proving that «Russian» is synonymous with
«lazy»: in Russian, the word meaning feast or holiday has nothing to do
with holiness; it has the same root as «idleness».

According to the International Labor Organization, an average
American spends 1815 hours per year working; in Europe, these fig-
ures are much lower – 200 hours less for Italians and Swedes and 400
hours less for the Dutch, The English boast more workaholics than the
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French – ihe big picture is rather predictable. The only surprise comes
from the figures on Russia: apparently, Russians spend an average of
1992 hours working, far outpacing the Americans.

The point is that Russians are not as lazy as they arc thought to
be. A well-known British movie stylist recently told a great story on the
condition of anonymity.

She is Russian by origin. She came to Moscow one year ago to
see her relatives, and was offered a job with a movie project. The job
was supposed to lake 3 months. After a year's time she found herself
stuck in Moscow, involved in a number of different projects – and still
not finished with the project she originally came to work on.

The stylist was amazed by how common this is in Russia. She met
so many people working on a hundred projects at a time. They might
miss their deadlines in all of the projects, but that's also common and
acceptable, since deadlines are often postponed. This was one of the
reasons my British friend stayed in Moscow for so long: she is still
working in the movie that was supposed to be done by January!

The most curious thing is that they are not doing this for the
money. Russians are known for their inability to save their hard-earned
cash. This is natural in a country with unstable economics: no matter
how much you've saved up, tomorrow you might lose it all. Thus, the
cash flow pattern is predictable: money in, money out.

Spending is done immediately and impulsively. There is no leisure
culture in Russia; just like work, spare time is chaotic and stormy, spent
in restaurants, clubs, or resorts, or dachas, with vodka and other spirits,
leaving the exhausted intellectuals with a hangover instead of relaxation.

Is this what you call laziness? I do not think so. It may be consid-
ered as a lack of time-management skills or a sign of a highly emotive
psychological type, but this is something different. So do not be afraid
to hire a Russian employee but fear a Russian boss: after all, Russians
are educable, and teaching them to keep their deadlines might not be
that hard. With bosses, it is more dangerous: you might find yourself
after a year's time still working on the project you were planning to get
done by next week, simply because organizers lack organization... But,
after all, it might appear not that bad. If you pick up the Russian phlegm
too (By Yana Melnikova The Moscow News).

EXERCISE 4. Read the following stories, dealing with cultural
gaps. There are millions of mishaps, occurring to foreigners
who try to adopt to Russian mentality. Can you share you cul-
tural gap experience?

Mind the Gap
NINA CANE, STYUST, LONDON, UK
In Russia, I am doing a thousand jobs at a time. At the moment, I

am doing interior design for a restaurant and for a private apartment,
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and a styling for several fashion shootings. Besides, I am working as an
art director for 2 (two!) movies. Back in England, I wouldn't even think
of doing so many things. Two movies sound like nonsense to any Brit-
ish cinema artist I remember myself doing my first job in the movies.
From time to time, I took small extra jobs doing scenery for theatres on,
weekends, for example. The director of the film I was working on was
not happy about my theatre engagements: she said that she'd like me
to have a rest on the Weekends, so that on Mondays I'd start the work-
ing week with a «fresh» head.

In Russia, people who are not pathologically lazy are used to
working at five projects simultaneously. It's not because Russians are
more workaholics than the English, but simply because every project
lacks organization here. If I have my deadline on Monday in London, it
means that I have to get the job done by Monday morning, otherwise I'll
obstruct other people's work. In Moscow, Monday deadline is usually
postponed to Friday, or next Monday, or next month - everybody is al-
ways late with everything. When I think about it I realize that in these
remaining days, I can do one more job - and I do it. Nobody in the world
would believe me if I told them I owe my success in Moscow thanks not
to, time management but to the lack of time.

Richard  'Neil, economist, New York, the USA
Recently, a Hollywood movie called New York minute has ap-

peared on Moscow screens. Do you know what a New York minute is?
It is said to be three times shorter than the average minute. This is why
in New York, times flies faster than anywhere else in the world. An av-
erage Berliner needs a week to do as much as an average New Yorker
does in a day.

However, I discovered such a thing as a Russian minute too. It
can last for an hour or forever. I can hardly find another explanation
why I usually have to wait for hours when a polite receptionist says
«Just a minute, sir!»

The wrong thing to do in these situations is to get angry - as I usu-
ally did. The right thing to do: sit down and relax. Have a cup of coffee.
You don't have to hurry here - nobody else has to!

KIM SACARELLO,
FASHION DESIGNER, MADRID, SPAIN
Shortly after I began working in Moscow? I went to a department

store for a piece of elastic. This turned out to be a whole adventure.
The shop had several stores, and on each of them the salesmen would
send me to another one. The elevator was small and always packed
up, so I had to run up and down the stairs. Gosh, I guess I did my
month's fitness plan during these 40 minutes! While running up and
down the stairs, I realized that Russian mentality is difficult for me to
understand. In Spain and in New York, where I worked for several
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years, definite items were on sale in a definite department In Russia,
you can find pins the last and threads across the street.

Despite this, Russia sometimes teaches me discipline? too. In
New York, people love trashy and funky clothing. In fact, they try to add
a touch or trash even to classic outfits. Lots of people buy things mil
flea markets, redo them and wear them with classical clothes. In Rus-
sia, this is impossible: people are so concerned about the way they
look, everyone wants to look right and glam. People are afraid of ex-
periments. This is why here I began to make things more finished; you
can wear my clothing inside out, there is not a single ragged or untidy
seam. Russians are people with a very chaotic mentality and a very
proper image. Just the opposite of Americans, in fact.

EXERCISE 5. Translate the text into Russian and discuss the
problem of cross-cultural communication.
ARE RUSSIANS SUPERSTITIOUS?
Russians are a mystical, religious, superstitious people at heart. I

recall a poet seriously counseling me once never to go back to my
apartment for something I had forgotten because it was bad luck to re-
turn and to have to leave a second time. A well-educated lady in-
structed our family on having all members of the household sit for a
moment of silence before anyone departed on a journey; evidently a
holdover from religious practice, for when she rose, she said, 'Go with
God'. Others were careful not to mention the precise destination of trips
so as not to attract the attention of the evil eye.

We knew other Russians who, like Orientals, put their faith in the
zodiac names of the years. Still others, including intellectuals, swore
that leap far is unlucky and attributed all calamities to that cause.,The
coming anything so precious as a child invokes all manner of precau-
tions. It is bad luck to pick a name in advance, bad luck to buy a pre-
sent ahead of time, even worse to discuss the likely date. Russians
also regard it as a bad sign, perhaps more out of conformity than su-
perstition, if a child is left-handed. The moment they catch it starting to
eat or draw with the left hand, they 'correct' it into right handedness.

Russians do not knock on wood so much as we but they spit figu-
ratively over their left shoulders for the same purpose. Thirteen persons
is bad luck at a table though Russian engineers do dare to put 13th
floors in their buildings.

What intrigued me was that Monday is so widely regarded as in-
auspicious for launching a new undertaking. Not until some friendly So-
viet journalist put me wise did I understand why trips for foreign corre-
spondents so often began late Sunday rather than Monday morning.

Any cat, not just a black cat, is a bad omen crossing one's path.
But when you get a new home, Russians said, a cat should be the first
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creature to enter. If a bird flies in a window, it is a very bad portent of
impending tragedy, possibly death or jail.

The roots of many of these superstitions seem to lie in the coun-
tryside, like the Russian fondness for proverbs or their belief in folk
remedies. City people as well as peasants often prefer medicinal herbs
and grasses or mustard plaster over modern drugs for simple ailments.
An American friend was advised to apply a copper coin to reduce swell-
ing. We saw Russians wearing garlic cloves around their necks to fight
off a cold.

So strong are the inhibitions against shaking hands across the
threshold, for fear that it foreshadows a quarrel that I came home to
America hesitating to reach my hand through an open door (H. Smith.
The Russians).

EXERCISE 6. Answer the following questions.

1. Do you really think that Russians are superstitious?
2. Would you prefer not to return to your flat if you happen to forget

something?
3. Do you take your zodiac name seriously?
4. Do you also think that leap years are unlucky?
5. Would you buy things for your little one before it is born?
6. Should your child happen to be left-handed will you tight against it?
7. Do you keep the tradition of spitting over your left shoulder against

the evil eye?
8. Do you mind inviting thirteen guests?
9. Do you ever start a serious undertaking on Monday?
10. Are you upset by a cat crossing your path?
11. Do you believe in folk medicine?
12. Do you ever shake hands across a threshold?
13. What do you think of the custom to sit down before starting on a jour-

ney?

EXERCISE 7. Translate the sentences into Russian. Speak
about all these superstitions. Do you know any more?
1. Russians avoid praising health of babies in fear that it may

'sglazit' (put the evil eye on) them.
2. You can certainly avoid the trouble by figuratively spitting three

times over the left shoulder, saying t'fu, t'fu, t'fu. This is something like
knocking on wood, chtoby ne sglazit' (so as not to tempt fate).

3. In Russia, you keep coming across what they call a plokhaya
primeta, a bad sign or omen.

4. It is considered to be a bad omen when a woman carrying an
empty bucket crosses your path.

5. It is also a bad omen when a black cat crosses your path.
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6. Russians never put empty bottles on the table, and you are
supposed to throw your toenail clippings into the trash can, not in the
toilet.

7. A broken mirror predicts someone's death, rather than a mere
seven years of bad luck in western countries.

8. A Russian will remind you not to forget to look in the mirror, if
you realize you have forgotten something and have to return back
home.

9. If a bird fly into you house, something calamitous is in the offing.
But if bird droppings land on you then you 're going to get some money.

10.If you are in doors, whistling is another bad omen meaning that
you won't have money.

PART IV. THE AMERICAN STANDARD OF LIVING

By John Harrington, the USA

EXERCISE 1. Read; translate into Russian using the active
vocabulary.
The United States is a prosperous nation. Its unemployment rate,

currently 5.9%, is low. In 1999, the most recent year for which complete
statistical information is available, American families had an average
monthly household income of $4,079 (i.e., 101,893 rubles). This al-
lowed most families to live in a large and comfortable home, buy nice
clothes, own one or more cars, and buy appliances and electronic prod-
ucts that reduced their work and provided them entertainment. Many
Americans are satisfied with their standard of living, but others are not.
Among the dissatisfied are some members of the middle class, many
single women, and the poor.

Who's poor in the United States? Nearly 12% of all Americans,
most of whom fall into one or more of the following categories:

• the elderly retired;
• the physically or mentally il;
• unskilled worker;
• the uneducated;
• the unemployed;
• single parent;
• children;
• and minorities.
In 1999, 17% of all American children and 23% of African-

Americans and Hispanics were poor. Although the percentage of poor
people decreased from 1979 to 1999, the figure is still high.

While many members of the American middle class are fairly sat-
isfied with their standard of living, others are not. During the 1990s the
U. S. economy was unusually strong, the standard of living improved,
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and many people became rich. Between 1992 and 1997, the number of
Americans earning over $1 million a year more than doubled. By 2000,
7.1 million households had a net worth of more than $1 million. During
this same period, many middle-class workers saw their purchasing
power decrease, while others made only slight gains. These people
were frustrated by the failure of their lives to improve while others were
becoming rich.

Many American women are unhappy about their work situations.
They face two major disadvantages in the workplace. First, men are
often paid more than women to do the same job. As a result, men earn
much more money than women. For every dollar a man earns, a
woman earns 76 cents. Second, women have more difficulty than men
getting promoted to positions of greater responsibility and higher pay.
Although nearly half of the American workforce is female, only 4% of the
top executives of corporations are women. Fortunately, the differences
between the wages men and women receive are narrowing. Laws have
been created to prevent unfair wage practices. In addition, more and
more women are entering traditionally male-dominated, high-paying
professions such as medicine, law, engineering, and architecture.

American women now earn 39% of the country's medical degrees
and 43% of its law degrees. Women are also starting their own busi-
nesses in increasing numbers.

Though many Americans are not satisfied with the job they have
or the money they earn, on the whole the American workforce has ad-
justed well to enormous changes in economic conditions. In 1900,
about 20% of American women worked. Today, about 60% of women
over age 16 are employed, while others are temporarily unemployed or
are students. During the twentieth century, the percentage of employed
men age 65 or older fell from 65% to 15%. Because of their pensions,
very few older people need to work full-time, although many need to
work part-time.

More young Americans attend universities now than in the past
and, therefore, begin full-time employment at a later age. As a result,
the number of years that the average American works full-time has de-
creased greatly since 1900. Also, during the twentieth century, the per-
centage of agricultural workers fell from about 40% to only 2.6% of the
workforce, and the percentage of other blue collar workers also de-
creased. The majority of American employees are now white collar
workers. Years ago, it was common for workers to spend all their work-
ing years doing the same job for the same company. Today, conditions
change rapidly, so people are often forced to seek work in other cities
and states and to learn new skills. From 1981 to 1985, many adult
workers lost their jobs because of factory closings and cutbacks.
Meanwhile, the number of jobs in high tech fields has been growing
rapidly.
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One recent workplace change is causing some unhappiness.
Americans spend more hours on the job now than they did a few dec-
ades ago. Many Americans think of a full-time job as being 40 hours a
week-eight hours a day, five days a week. But today the average
American employee works 47 hours per week, and about 37% of
Americans work 50 or more hours per week. Compared to 1980,
Americans are working the equivalent of two additional weeks a year.
Why? To increase profits, many companies have downsized, while ex-
pecting to get more work from their remaining employees. Also, to in-
crease their incomes, many Americans must moonlight. Americans now
work more hours than people in any other highly industrialized nation.
Even the Japanese, often called workaholics, work slightly fewer hours
than Americans.

EXERCISE 2. Find the answer  to  the  Questions  in  the  text
above.
1. Look at the list of the types of poor people in the United States.

Would a list of the types of poor people in Russia contain different
groups?

2. What percentage of Americans are poor? Do you think these
people are really poor or only poor in comparison with other Ameri-
cans?

3. What kinds of disadvantages do American women have in the
workplace?

4. What percentage of American women work?
5. Who works longer hours: the Japanese or Americans?
6. Why are Americans working longer hours now than in the past?

PART V. WORLD CUISINE

EXERCISE 1. Translate these extracts into Russian, mark the
culinary xenonyms. Compare corresponding xenonyms in
English and Russian.
AUSTRIA. Soups are generally substantial particularly when

served with dumplings such as leberknodelsuppe (liver dumplings in
beef broth). The most popular meats are veal (Wiener Schnitsel) and
pork, which is often served roasted. There are various varieties of sau-
sages usually flavored with garlic. Austria is world famous for its con-
fectionary, cakes, flans and tarts like apfel-strudel and chocolate sa-
chertorte which are often very rich and served with cream.

ITALY. Many popular dishes are based on pasta in a variety of
forms -macaroni, rice (base for risotto) and spaghetti. There are num-
ber of vegetable soups including minestrone and a good choice anti-
pasti (hors d'oeuvres). Os-sobuco (veal knucklebone in a thick sauce)
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is excellent. Zabaglione (egg yolks, Marsala and sugar) is popular for
dessert as too are the wealth of gelati (icecream).

POLAND. Barszcz, a beetroot soup served in large helpings along
with sausage, cabbage, potatoes, sour cream and czamy chleb (coarse
rye bread is a favorite. Chlodnik is a cold rich cream soup with crayfish.
It is worth trying flaki, a dish of tripe served boiled or fried and bigos,
sauercraut with smoked meats. Hare cooked in cream, roast venison
and smoked ham or pork loin are regular meat dishes. «

FRANCE. One of the main features of French cooking js the use
of alcohol, mostly wine, but also brandy and in Normandy cider or Cal-
vados. In the south you will find numerous versions of the famous bouil-
labaise (fish stew) and in the southeast cassoulete, a stew of haricot
beans and either pork or goose. The Burgundy area has produced
Bourgoignonne (beef cooked in red wine) and many dishes from the
Dordogne area contain truffles. There are nearly 300 different cheeses
from the soft ones like Brie and Camembert to the veined Bleu dAu-
vegne or Roquefort (made from ewe's milk) (Ph. Binham, R. Lampola,
J. Murray. Restaurant English. – Oxford: Pergamon Press, 1982).

EXERSISE 2 . Read and translate the text. Discuss the tradi-
tions of drinking tea or coffee in different countries (Great
Britain, Spain, the USA, China). Write down 7 questions to the
text as a plan of discussion.
TEA OR COFFEE?
By Yana Melkumova MN
«Let's have a drink!» or «Let's meet for coffee!» are phrases we

use every day to set up a meeting. We say them when we want to see
someoneinde-pendently of a craving for caffeine. In Russia, "tea dates"
are as frequent, or even more common than coffee dates, with the dif-
ference that tea usually means a quite pastime at someone's house,
while coffee is sipped and chattered over in coffeehouses. Meetings
over coffee are quite new to Russia, dating back to 1996 (when the first
European - type coffeehouse opened in Moscow), while tea drinking
has a long tradition. hotel rooms. The heaters were dipped in a glass of
water and watched very carefully: there was no warning tone when the
water reached boiling temperature, hence the risk of the water evapo-
rating and the heater exploding. Some heaters were huge, meant for
boiling 3 liters of water at a time. When the water was brought to a boil,
half a pack of-loose-leaf tea went into the pot, and the mad tea party
went on and on.

Unlike tea, coffee does not call for prolonged rituals or heartfelt
conversations. In Soviet times, coffee was a gourmet drink. Good cof-
fee was incredibly hard to come by. A few fortunate people had rela-
tives abroad who smuggled in the rare treat.
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Coffeehouses with «real» coffee (to a Russian, «real» coffee is
Turkish coffee, made in an ibrik) were for the intellectual elite only. One
was hidden away in the Central House for Journalists, unavailable to
the multitudes - indeed, most people didn't even know it was there. If
drinking tea together was good for socializing with any and all people,
coffee brought together carefully selected circles of snobbish Bohemian
coffee addicts.

Nowadays, Russians drink coffee as a pretext for a chat, or over
discussions of new job projects. Coffee is for coffee breaks. Coffee
drinking is a hurried pastime for busy yuppies, perfectly adjusted to the
crazy rhythym of the city. So if you have business matters to discuss,
go out for coffee. But if you want to get to really know someone, a long
bout of tea-drinking is what you want. Just make sure to schedule a
whole day for it.

EXERCISE 3. Read the guide Eating out in Paris below and
match the paragraphs with the headings that follow. There is
one more heading than necessary.

a) Ordering a meal.
b) Service with a smile.
c) How much to pay.
d) Types of restaurants and cafes.
e) Types of dishes.
f)   French cuisine.
A tremendous range of food is available in Paris, from the rich

meat dishes to the light, flaky pastries for which France la famous.
2. French cuisine is a still evolving art. Traditional French cooking

is butter-based and centres on meat, poultry and fish. Today, however,
the chefs of many Parisian restaurants are becoming more interested in
regional food and in simple, home-style fare which relies on fresh, sea-
sonal ingredients. French cooking tends not to be highly spiced, al-
though fresh herbs like chives and parsley are essential ingredients in
the sauces that accompany most savory dishes. One of the most en-
joyable aspects of Paris is the diversity of places to eat. Bistros are
small, often moderately-priced restaurants with a limited selection of
dishes. Brasseries are larger, bustling eateries with immense menus,
and most serve food throughout the day and are open late Cafes (and
some wine bars) open early and the majority close by 9 pm. They serve
drinks and food all day long from a short menu of salads, sandwiches
and eggs. At lunch most offer a small choice of hot daily specials.

3. The waiter usually takes your choice of entree (first course),
then the plat (main course). Dessert is ordered after you have finished
your main course unless there are some hot desserts which have to be
ordered at the start of the meal. In most restaurants you will be asked if
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you would like a drink before ordering food. A typical aperitif is kir (white
wine with a blackcurrant liqueur). Spirits are not generally drunk before a
meal in France.

4. The first course generally includes a choice of salads or vege-
tables or pate. Small fish dishes like smoked salmon, grilled sardines,
herring, shellfish or oysters are also on offer. Main dishes usually in-
clude a selection of meat, poultry or fish served with freneh fries and
vegetables. Highly recommended are moules msrini&res (mussels
steamed in wine), and chevre tiede sur un lit de salade (grilled goat's
cheese with a mixed-leaf salad).

5. Prices vary from extremely economical to astronomical. Many
places offer a formule or fixed-price menu, especially at lunch, and this
will almost always offer the best value, if you want a greater choice of
dishes, go for the a la carte menu. Remember that a bottle of wine will
increase the size of your bill significantly and that coffee usually carries
an extra charge.

Prices usually include service. Although you do not have to leave
a tip, it is common to do so and is based on 5-10% of the total.

EXERCISE 4. Read the text again. Are the following state-
ments true or false? Correct any false statements.
1. French cuisine is changing.
2. A lot of French food is spicy.
3. Many people drink whisky as an aperitif.
4. There is a bigger choice of dishes in a brasserie compared to a

bistro.
5. The formule menu is cheaper than a la carte.
6. Coffee is included in the price of a meal.
7. Tipping is compulsory
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